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The backdrop =

What are we seeing? Why is it happening? Is it universal? What does it mean?

Sustainability scepticism Scepticism Scepticism advancing in US Key considerations:

- Link between human activity - Concern that sustainability - Language being reviewed - Sustainable businesses are more
and climate change sacrifices profitability - Self-censorship (“greenhushing”) resilient

- Value of diversity initiatives - Reporting seen as burden - Legislation against sustainable - Diyersity ouards against group

Rolling out of complex new - Political pressure investing think

reporting frameworks Reporting frameworks and Rest of world still driving forward | ~ Happy employees are more

- CSRD transparency - CSRD being simplified, but here aroducpve |

- |SSB - Unsubstantiated claims to stay - Reporting frameworks provide

Stakeholders expecting greater (‘greenwashing’) - Growing adoption of I1SSB (UK ﬁg}ﬁgigﬁ , decision-useful

transparency - Focus on “doing good” or consulting) S

Companies have to navigate regulatory compliance - Simplification can remove

e 0 . information investors need
conflicting trends - Data availability and quality




How can companies
respond?

Materiality In risk-based strategic sustainability management
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What matters most?

Key considerations: A company with mature, risk based approach: Novo Nordisk Annual Report 2024
- The response in uncertain times : e

" Sustainability statement / General information / 1.5 Double materiality assessment
novo nordisl

- What is impact, what is risk?

-

—— UPSTREAM — —— OWN OPERATIONS DOWNSTREAM ————————

Outcomes of the double materiality assessment

L]
- Examples: S - 9 -
The illustration to the right provides an overview of the material IROs associated A
with each material sustainability topic and where the IROs are in our business o &
model across time horizons. o=
DMA topics Category Resources R&D

Manufacturing Distribution Patients Time horizon Page

Climate change, resource use and circular economy, patient protection and
quality of Iife, and own workforce are all essential sustainability tOpiCS to Novo @ Climate change CO,e emissions across our operations and value chain contribute to climate change 54
Nordisk, reflecting our focus of managing the associated impacts, risks and Potential reputational risks associated with rising CO,e emissions 54
Opportunities thrOUgh our strategic priorities. Furthermore, water, poIIution, Potential weather-related hazards impacting safety at our sites and in our value chain 54
biodiversity, workers in the value chain and business conduct are all important
sustainability topics where Novo Nordisk has impacts, but is not materially

@ Resource use and circular economy Resource use and waste associated with manufacturing and products 60

q ana . . e . Potential tati | risk iated with ti 60
affected by related risks or opportunities. A detailed description of the material e e e T
IROs is given in the topical sections of this Sustainability statement. @ roliution Ainemiieslis eiffdiing (e (i 6 Qeosysism: o
@ Water Availability and deterioration of water resources 65
bp We focus on Setting Strategic targets for our essential topics as these are @ Biodiversity and ecosystems Reliance on natural resources and ecosystem services 67
con'5|dered our top sustalnabllltx priorities. For other |mpor'Fant sustalnablllt.y' nce on vulnerable species in rese .
topics we measure progress against relevant metrics or project KPIs as speaﬂed
A q . q Patient protection and quality of life ° 71
for relevant actions in each toplcal section.
i 2
. ‘ Innovation o 71
v ..‘ Prevention? ° 71
e © 7
71
Falsified medicines? 71
N ial i 71
High Essential topics QLR
- Pollution of air (E2) 71
V I z S I A - Pollution of water (E2)
- Pollution of soil (E2) Own workforce ° 80
- Pollution of living organisms 80
S l LV E R C O R p @ and food resources (E2)
.*? ‘@ - Microplastics (E2) w0
] - Water discharge in oceans (E3) ° 80
§ Non-material topics @ @ Important topics - Extraction of marine resources (E3)
g - Invasive alien species (E4) 80
= Desertification (E4)
‘S - Soil sealing (E4) Workers in the value chain 88
c
E - Other (E4)
™S

- Employment with disabilities @ Business conduct ° Ethical working culture through Novo Nordisk Way 90
(S1and S2)

- Adequate housing (51 and S2) Interacting with all stakeholders in accordance with our business ethics standards 90
M I n Bev e ° Promoting public health 90

Gender equality (S2)

- Water and sanitation (S2) Bioethics? ° Upholding high bioethical standards 90

- Work-life balance (S2)

Low High  Affected communities (53) Reliance on animals in research 90

Impact materiality ° Positive impact Negative impact 0 Opportunity Risk Short-term Medium-term Long-term
2. Entity-specific topics.

53
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Fresh, tight, confident materiality -

- Principles, scoring, engagement
- Compliant, efficient, assurable
- Sustainability impact

- Coherent, concise reporting (ESG, Sustainable Development)
- Business value & resilience




Using sustainability
as a strategic tool

Three benefits of materiality
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1. Materiality supports long-term value =
creation and protection

Helps to identify...
- Risks
- Opportunities

- Impacts on environment and people that can become impacts
on the business
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1. Materiality supports long-term value creation and protection

Orsted 2024 Annual Report

|[dentifying impacts, risks and opportunities along the value chain

68 DRSTED ANNUAL REPORT 2024 Sustainability statements | General

// ESRS 2, SBM-1 and SBM-3
Value chain overview

Our material sustainability-related impacts, risks,
and opportunities (IROs?) across our full value chain

Offshore

Offshore wind farm
wind farms construction

ohat

Mining of
minerals and

Onshore wind
farms and onshore
renewables

\ construction
< —

s e —— Energy
storage

habitats

Affected

communities ) Orsted
Supplier workplaces
management

Supply chain °
workers

a it il

Own operations

= &

(2]

Biodiversity
restoration

Power
stations

o i

Employees

LT

Society

A

Farm-downs

AN

Gas and power

Positive impacts

& = 0O i

Renewable energy
deployment (E1)

Negative impacts

Local jobs and
educational
opportunities (S3)

Natural resources
exploitation and land-
use and freshwater-use
change (E4)

Habitat loss from land
degradation (E4)

Species population size
decrease, and extinction
risk increase (E4)

Sustainability-related risks

Use and depletion of
virgin materials (E5)

Pollution from mining
may affect communities’
health (S3)

Indigenous Peoples’
rights and livelihoods
possibly disrespected or
disrupted by suppliers
(S3)

Sustainability-related opportunities

Climate-related
transition risks due to
changes in political
support (E1)

Climate-related
physical risks (E1)

Dependence on scarce
critical raw materials
(ES)

Increased voluntary
turnover (S1)

(5]
o
(7]

(8]

Possible supplier mis-
conduct concerning
forced labour (S2)

Local communities’
resistance and
concerns (S3)

Increasing local con-
tent and social impact
requirements in tender
processes (S3)

Consent of Indigenous
communities (S3)

1

Renewable energy
deployment (E1)

Biodiversity restoration,
research, and innova-
tion initiatives (E4)

1 Impacts shown in this overview have a materiality level
of ‘crucial’, and the risks and opportunities shown have a
materiality level of ‘crucial’ or ‘significant”.

|
|
|
& = 0O
// ESRS 2, SBM-3
PN .
T
.=y ElClimate change
Orsted impact, risk, and opportunity (IRO) IRO +/- A/P  OO/VC Materiality level
1 Climate change mitigation
Renewable energy deployment | ¥ A (0]e] Crucial
Renewable energy deployment (@] (o6} Crucial
Carbon removal through nature-based projects | + P (0]e] Significant
Scope 1 and 2 GHG emissions from our operations | - A (e} Significant
Scope 3 GHG emissions from the renewable energy | - A VC Significant
supply chain
Scope 3 GHG emissions from regular power sales and | - A VC Significant
natural gas sales
Climate-related transition risks due to changes in political R (o]} Significant
support for the renewable energy build-out
2 Climate change adaptation
Climate-related physical risks (chronic and acute) R (o]0} Significant
3 Energy
Energy consumption, mainly at our CHP plants - A (0]e] Significant
=
1S
=
© 1
E | Impact
3 R Risk
& O Opportunity
E o
<0 2
= “é + Positive
s n = Negative
z
<
% A Actual
° The highest-scoring IRO B Potential
8 3 within a sub-topic determines
E the placement of that sub- OO Own operations
£ topic (number) in the matrix. VC Value chain
Immaterial Significant Crucial
IMPACT MATERIALITY
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1. Materiality supports long-term value creation and protection
Coca-Cola HBC Annual Report 2024

Linking materiality and risk management

187 Coca-ColaHBC Integrated Annual Report 2024 Strategic Report

Principal risks and opportunities continued

Group D. Enhancing the sustainability of our business continued

D3. Managing our carbon Description: The risks and opportunities associated with decarbonisation of our value chain.

fi rin
ootprint Potential Consequences Key Mitigationictions:

Futu re rea d Includedin viability Risk owner: « Increasing pressure to reduce emissions « Impact on the environment and our « Implemented actions guided by
statement? Head of QSE

and transparency on our actions and targets reputation NetZeroby40 transition plans, including
. . Timeframe: o Complexity of managing business growth o Estimated annual costs of scope 1 and 2 mitigation and adaptation plans
Innovatlng, Medium—lon. term while reducing emissions emissions of €25.5m by 2030 reducing to o Stresstested adaptation plans against
- E e Legalrequirements linking sustainability €9.3m by 2040 under an RCP1.9 scenario, multiple climate scenarios
gro Wlng Strategic growthpillar:  Consideredindouble with financial reporting and investments and€10.8m by 2030 reducing to €2.8m by » Embedded climate change response
J materiality assessment? » Increasing use of carbon taxes and trading 2040 under an RCP4.5 scenario into all business continuity plans
L ° ° schemes to reduce carbon emissions » Significant capital expenditure overthelonger e Enhanced public transparency and
re freShIng. term to fund carbon reduction initiatives communication of climate change
risks and adaptation plans

Risk tolerance:

are not optimising our overall carbon emissions over

the medium to long term. Residual risk should remain @ « We expect that consumer, customer and regulatory pressure will continue to increase and apply
Increasing

at or below our ‘Low’ rating. pressure on all companies to reduce their carbon footprint. We expect there willbe increased
scrutiny on our sustainability initiatives from regulators and non-government organisations.

D4. The impact of climate change  Description: The risks related to the impact of climate change on water availability, water stress and water quality in
on the cost and availability of  ourareasof operation.

Coca-Cola HBC Included in viability Risk owner: D Increaseq water stressin eight cogntries o Climate change may increage the Igvel of o Water usage reduction plans across
Integrated Annual Report 2024 statement? Head of QSE due to climate change under multiple water stress on 29 plants, with estimated our operations . .
- climate scenarios significantimpact on 20 plants under an » Water stewardship programmes in water
Timeframe: » Local community needs for clean water, RCP4.5 climate scenario and 17 plants under priority locations to mitigate shared water risks
Longterm particularly in areas of water stress an RCP8.5 climate scenario » Updated source vulnerability assessments for
. . . . e Increasedregulatory pressure, includin o Climate changeis unlikely to materiall all plants and enhanced our plans, including
ST EER A IR Consu:lered Ielm=3 o imposition ogtaxes an levies ° increase the agnnual costﬁfwater; hov?//ever, identification of additional capital expenditure
° ° L SRR we estimate that we will need to invest up required for enhancinginfrastructure
to an additional €68.4min Capex by 2030 o Focus onwater treatmentinnovative
and up to another additional €99.3min the technologies for water priority locations
Risk tolerance: period 2031-2040 in water infrastructure to o Integrated environmental KPIs monitoring
We have alow tolerance for conducting activities that ensure sufficient availability for production and reporting for all plants
do not optimise our use of water. Residual risk should and to support local community needs « Investmentin enhancing water infrastructure
remain at or below our ‘Low’ rating. « Damage to our reputation

T L

. o Water stressin our water priority locations is likely to increase as a result of climate change. The extent
Increasing of thatincrease will depend both on our actions and on the global response to climate change.
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1. Materiality supports long-term value creation and protection
Perrier BBC news article

Why it Is important to consider sustainability-related risks
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2. Materiality links sustainability to strategic outcomes  —

Empowers companies to...

- Explain why sustainability topics are relevant for resilience and long-term value creation
- Outline action plans for addressing them

- Set KPls and targets to measure success
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2. Materiality links sustainability to strategic outcomes
Rentokil Annual Report 2024

Explaining why sustainability is good for business

Rentokil
Initial

Protecting People.
Enhancing Lives.
Preserving our Planet.

Securing
Sustainable
Growth

Rentokil Initial plc
Annual Report 2024

Responsible Business
continued

Responsible business is good business

Each year, Rentokil Initial colleagues make around 34 million service
visits to customers’ premises. Our experts operate extensively on the

premises of our customers (organisations of all sizes as well as people

athome).

That’s why being a responsible business starts with safety. Our
colleagues, often without direct supervision on site, know that

operating safely and following the correct procedures for the safe use

of products is our first priority. It is very encouraging therefore to see
another year of excellent safety performances across our Group.

Our responsible business practices also focus on: the engagement,
training, and skills of our colleagues; supporting customers and
protecting the environment with innovations and more
carbon-efficient ways of delivering a great service; protecting the
resilience of our local operations; actively adding value to our
communities; and managing our governance to provide our
stakeholders with confidence and transparency.

Details for each of these areas can be found over the following
pages and are referenced to other sections in this report.

You'll see that we continue to make good progress in many areas
and are committed to creating value for all stakeholders in line with
our mission of Protecting People, Enhancing Lives, and Preserving

our Planet.

Andy Ransom
Chief Executive

Independent accreditation and ratings
We aim to engage positively with all stakeholders and continued to receive strong independent ratings for our activities in 2024:

MSCI
ESG RATINGS

AA rating Low risk, strong
management rating

Momberof
Dow Jones
Sustainability Indices

Powered by the S&P Giobal CSA

S&P Global CSA — Member
96th percentile
sector score

N Aanouf.va,,is;
SvCDP : )

Overall D rating. Several countries
Of the 16 areas we receiving Silver, Gold
received a B-rating  and Platinum ratings

in7areasanda
Crating in 6 areas.

New reporting requirements

The last few years have seen several
developments in environmental, social and
governance (ESG) corporate reporting
requirements.

For four years we have reported against the
Sustainability Accounting Standards Board
(SASB) standard for our sector of Commercial
Services. The main focus of the required
SASB disclosures has been on social
sustainability, and our activities for
colleagues, customers, suppliers, and
communities can be found in our Social
sustainability statement on page 65.

The full SASB report can be found in

our Responsible Business Report.

-

Last year, the Financial Conduct Authority’s
new Listing Rules requirements on
diversity-related reporting came into effect
and as such we have continued to report
on our representation of women and ethnic
minorities on the Board.

Further details on our ESG targets can be
found on page 78.

Within our Environment sustainability
statement, we provide a review of our
progress this year against our environment
plan (see pages 68 to 71) and include

our 2024 emissions data on page 79.

Our fourth report against the Task Force on
Climate-related Financial Disclosures (TCFD)
standard, can also be found on page 72.

We are also continuing to take our first steps
towards the International Sustainability
Standards Board (ISSB) disclosure standards
(IFRS S1 General Requirements and IFRS S2
Climate-related Disclosures), having
completed a high-level assessment against
the standards. This shows that we are
already disclosing against many of the
requirements, particularly for IFRS S2,

within our TCFD Report.

In addition, the Governance sustainability
statement outlines the extensive process
that we have undertaken to prepare the
Company to meet the European Union’s
new Corporate Sustainability Reporting
Directive (CSRD).

N

64 Rentokil Initial plc
Annual Report 2024
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2. Materiality links sustainability to strategic outcomes
Antofagasta Annual Report 2024

Explaining how sustainability drives strategic outcomes

STRATEGIC REPORT

OUR PURPOSE

Developing
mining for a
better future

,’ ANTOFAGASTA PLC

Focused on copper

Annual Report and Financial Statements 2024

WHY WE WANT TO ACHIEVE OUR
PURPOSE

Planet

Our vision of a better future reflects the quest for a more
sustainable planet, with copper playing a central role in global
energy security, electrification, economic progress and
improved livelihoods around the world.

Society

Our vision of a better future is one that is developed together
with local communities, aiming for a society that recognises
the economic and social value generated by mining.

Organisation

To tackle the challenges that we face in our daily operations
and growth, we need a robust organisation that consistently
meets these challenges and is grounded in clear and
unshakeable values and principles.

Our vision of a better future therefore encompasses our
ethical organisational behaviour and continuous pursuit

of a sustainable culture of trust, inclusivity, collaboration, agility
and willingness to embrace change and continuous learning.

People

Our success relies on having the best people at the heart
of everything we do. Our vision of a better future would

be incomplete without the shared values of our workforce:
a diverse and inclusive group of individuals open to learning
and to enjoying personal and professional growth,

who strive for excellence in their results.

HOW WE WILL ACHIEVE THIS

Through our five strategic pillars

: @8 @

@ |I|||+

Safety and People Competitiveness Innovation Growth

sustainability and culture

to enhance our current to cultivate the talent to achieve excellence to constantly push back to keep contributing
operations, while aiming necessary for a better and create long-term boundaries and explore to the development

to future-proof our future value
business model

0 For more information on our strategic pillars see P24

Underpinned by our values

Respect for others

We respect our people and care about their opinions, which is why
we engage in an open, transparent and collaborative way. We trust
them and have a genuine interest in their wellbeing.

Responsibility for health and safety

We are responsible for our own health and safety, as well as for
that of others. We identify and control our risks, and we are aware
of the impacts of our actions.

Committed to sustainability

We operate responsibly and efficiently, with a long-term vision.
We maximise the economic value of our assets, contribute
to social development and minimise our environmental impacts.

new ways of advancing of a better future

Excellence in our performance

We continually seek to achieve the best possible results through
operational discipline. We look after our resources, and we build
trust by fulfilling our commitments.

Innovation as a permanent practice

We recognise and promote new ideas that improve our work
practices and the way we relate to others. We aim to create
value for the organisation, stakeholders and the environment.

Forward-thinking

Our business strategy aims to generate value with a long-term vision
for shareholders and other stakeholders. We learn from our mistakes
and have the flexibility and courage to face new challenges.
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2. Materiality links sustainability to strategic outcomes
BAT Annual Report 2024

Demonstrating measurable progress on key business issues

BAT Annual Report and Form 20-F 2024

Strategic Report

Our Strategy

Report

Our Strategic Navigator

Purpose/Vision/Mission

Pillars & Building Blocks

We are BAT:
Our Values

Delivering for Consumers Society

&Investors

BAT Annual Report and Form 20-F 2024

Strategic Report Report

Other

Quality Growth

In the tobacco and nicotine industry, steady
combustibles revenues and growth of
New Categories have driven continued
revenue growth.

Meanwhile, only around 10% of the world’s
one billion smokers have Switched to
Better, replacing combustibles with
Smokeless products.

The opportunities for future growth, as
‘we look to accelerate this transformation,
are vast.

Our human and financial resource
allocation decisions will be guided by the
geographies and products we focus on,
aided by our market archetype.

We will enhance our innovation ecosystem
to achieve our aim of developing an
incredible pipeline of new, scientifically
substantiated products.

Our combustibles business remains
essential to funding our transformation
and continuing to reward our shareholders.
To enhance BAT's growth beyond 2025,

in Beyond Nicotine we will pave the way
to a new portfolio of non-nicotine-based
products. Within this space, there are two.
categories that BAT is exploring: Wellbeing
and Stimulation — functional consumable
products that help people manage their
mood and wellbeing; and cannabis.

Sustainable Future
In recent years real strides have been
made with Tobacco Harm Reduction (THR).
As a result, there are now three significant
global Smokeless tobacco and nicotine
product categories: Vapour products,
Heated Products and Modern Oral
nicotine products.
Reducing the health impact of our business
via THR is our ambition, which we believe is
achievable by migrating more smokers to
Smokeless products and advocating for the
right regulatory environments for these
products to flourish. We must do this
responsibly and with integrity.
We recognise and support the objective
of governments to reduce smoking rates
and its associated health impact.
Combustible tobacco products pose
serious health risks. The only way to avoid
these risks is not to start or to quit smoking.
For those adults who would otherwise
continue to smoke or start smoking, we
believe they should be able to make better
choices by opting for Smokeless
alternatives instead of cigarettes.
Our efforts will be led primarily by science,
supported by ongoing active external
engagement with regulators and key
stakeholders, while embedding
sustainability across the Group.
As we transition from cigarettes to

mokeless products, our transformation
must be comprehensive — addressing not
only our products' public health impact but
also our other material sustainability topics.

Dynamic Business

We are confident that we can create the
financial flexibility to invest in our people,
enhance our products and deliver returns
to shareholders.

Our commitment to building an organisation
where people and performance come
together to create excellence remains.
This is why creating an exciting, winning
company is one of the building blocks of
the Dynamic Business pillar.

Additionally, delivering value for
shareholders through sustainable returns
remains essential to achieving our strategic
ambition. For more than 25 years we have
consistently grown the dividend per
ordinary share in absolute terms

We have returned over £27.5 billion to
shareholders over the last five years,
through our progressive dividend policy
and sustainable share buy-back, starting
with £700 million in 2024 with a further
£900 million committed for 2025. We have
also continued to reduce leverage and
closed the year within our narrowed target
range, ®with an adjusted net debt to
adjusted EBITDA ratio of 2.44x°.

Reducing gross debt is another core
component of the Dynamic Business pillr.
The Group continues to target a solid
investment-grade credit rating target

©of Baal, BBB+ and BBB+ by Moody's/
S&P/Fitch.®

Given current challenges in the external
environment, the Group aims to de-lever
its gross debt levels (£37.0 billion in 2024)
and moderate the annual net financing
cost levels to better support the overall
strategy of the Group. While net financing
costs were £11 billion in 2024, this included
anet gain in respect of a deb liability
management exercise (described on page
55) of £590 million. On an adjusted basis,
our net finance costs were £1.6 billion in 2024.

Our commitments

under Quality Growth:

Progressing toward quality, margin-
accretive growth in Smokeless products

FMC volume decline but
expecting continuing value delivery

Our commitments

under Sustainable Future:
Building a Smokeless World
Investing in the products, science
and engagement to make
Tomorrow™ a reality

Sensibly investing for the future
Beyond Nicotine

Conducting our business &
and with integrity

For more details on the Quality
Growth pillar of our refined
strategy see page 26

Note:

BAT Annual Report and Form 20-F 2024

Our commitments
under Dynamic Business:

Creating a diverse, inclusive and
people-oriented place to work

Sustainable Future

BAT Annual Report and Form 20-F 2024,

Sustainable Future

Report

Our Sustainability Strategy

We seek to take a leading role in tackling some
of the biggest global sustainability challenges.

We aim to do this by responsibly Building a Smokeless World,

reducing our use of natural resources and delivering our climate
goals as we transition to A Better Tomorrow™. We strive to create
a meaningful impact in the communities where we operate and

inspire all our people to drive change.

Discus

g the Group’s sustainability strategy with

Donato Del Vecchio, Chief Sustainability Officer.

We have refined our Group sustainability strategy

In order to better address our material
sustainabilty topics' and continue delivering
value to our stakeholders, we have refined
our Group sustainability strategy.

By engaging with a cross-section of
stakeholder groups, we have gained a
better understanding of our challenges
and opportunities, resulting in the
identification of the five strategic impact
areas, outlined below.

These areas are supported by external
reporting, stakeholder engagement

and responsible business practices,
guiding our future sustainability targets
and ambitions.

Our strategy reflects what's important to
our employees, consumers, communities,
investors, suppliers, and business partners.

Five strategic impact areas

egic Report Report  Financi Other

In my career at BAT, one constant truth
has emerged: our markets serve as the
backbone of our business.

Itis their collective effort that drives the
Group's achievements, and that is why
this year's sustainability report highlights:

Our sustainability
strategy isa

the global challenges businesseslikeours  t@Stament to

face, and the actions we are taking to
address them.

The following section evidences the local

our dedication to

actions shared by practitionersacrossour - Creating A Better

markets, and provides an overview of our
ambitions, impact, and performance at
the Group level.

‘We hope this overview demonstrates
the Group’s efforts towards making a
meaningful impact.

For more details on the St
Future pillar of our refine:

2024 Sustainability Highlights

* Based on the weight of

These

Launched Omni™, our evidence-based manifesto for change,
which captures our commitment and progress towards creating
ABetter Tomorrow™ by Building a Smokeless World.

Updated our Responsible Marketing Principles (RMP) to reflect regulatory
developments, our product portfolio and stakeholder expectations.

Underlined our position on underage access, product safety and regulatory
enforcement through the publication of our Commitment to Responsible
Vaping Products”

Tomorrow™.

BAT Annual Report and Form 20-F 2024 Stre

egic Report

Find out more:
Refer to the BAT ‘Reporting Criteria' for an
overview of our sustainability performance
data at bat.com/reporting

Over the past decade, we have transformed our business

Ormni”is an evidence-based

BAT Annual Report and Form 20-F 2024

Sustainable Future

Strategic Report

Report  Financi Other

BAT Annual Report and Form 20-F 2024

Double Materiality Assessment’

Strategic Report P Financial

We have assessed our impact and financial
materiality in line with the evolution

of sustainability reporting.

and made significant progress on our goals. However, Building
a Smokeless World is not without its roadblocks.

We believe that progressive, evidence-based regulation — supported
by meaningful enforcement  is the key to reducing smoking rates.
We seek to engage with public health authorities and regulators,

to support the development of policies and strategies that balance
Tobacco Harm Reduction objectives with key concerns, such as
underage access, environmental impacts and product safety.

Read more about THR
onpage 72

'We continue to transition towards a low
carbon economy by reducing our Scope 1
and 2 GHG emissions through improving
energy efficiencies and increasing
renewable energy use where available.
We also continue to engage suppliers
through our supplier enablement programme
to tackle Scope 3 GHG emissions.

In line with our climate transition efforts,
we continue to focus on responsible
sourcing practices and innovative product
design to reduce our carbon footprint.

Read more about CLIMATE
on page

CIRCULARITY

Transitioning to a portfolio of Smokeless
products presents challenges, particularly
in relation to plastic waste.

Our focus i on prioritising the use of
materials that are sustainably produced
and have a lower carbon footprint.

Our corporate venturing arm, Btomorrow
Ventures (BTV), actively scouts for and
collaborates with startups to identify
sustainable materials as well as solutions

very.
BAT Annual Report and Form 20-F 2024 Report. Other lio
o
Tracking Proagress *Find out mores: Refer to the BAT
‘Reporting Criteria’ for an overview
G e G S e
ot bat.com/reporting
67
50% of our revenue from Smokeless 50 million Smokeless product Full compliance with marketing
products by 2035 consumers by 2030 regulations.
% of revenue from Smokeless products Number of consumers® (millions) Number of incidents of non-compliance
excluding Russia and Belarus h marketing regulations resulting in a
fine or penalty
o 20% o 50 0 5
2022 14.8% 2022 223 2022 2
2023 16.5% 2023 255 2023 3

202« [ 5

2024 [ -5

2024 [N -

Progressed towards our Scope 1and 2 emission reduction targets. Energy
reduction initiatives and increasing the use of renewable fuels resultedina
42.6% reduction in these emissions versus our 2020 baseline.

Reduced our total Scope 3 GHG emissions by 11% year-on-year. 23.5%
of our suppliers of purchased goods and services by spend have now set
Science Based Targets, an 85 percentage points increase versus 2023

Submitted our Net Zero Greenhouse Gas (GHG) emissions targets for
validation to the Science Based Targets initiative (SBTi), in line with our
climate transition efforts

50% absolute reduction in Scope 1and 2
GHG emissions by 2030 versus 2020
baseline’

% change in emissions relative to baseline

30.3% absolute reduction in Scope 3
Forest, Land and Agriculture (FLAG) GHG2
‘emissions by 2030 versus 2020 baseline’

% change in emissions relative to baseline

42% absolute reduction in Scope 3
Industrial (non-FLAG) GHG emissions by
2030 versus 2020 baseline®

% change in emissions relative to baseline

o -50% +50 o -30% +50 o -42%
2022 -18.4% 2021 18% 2021 4%

2023 27.1% 2022 6% 2022 2%

2024 _ 426% 2023 22% 2023 -08%

Introduced a satellite monitoring system in Brazil to detect potential
deforestation or conversion cases by tracking forest cover changes
over time.

Developed a regenerative agriculture framework which will be piloted
in 2025. The framework includes a methodology for assessing and
prioritising local risks and the monitoring of progress on the reg

of the farmland ecosystem.

Achieved our 2025 target for reduction in water withdrawn in 2023,
two years ahead of schedule. We continue to work on maintainin
this target, achieving a 47.4% reduction in 2024 (versus our 2017 baseline).

D and C i

tobacco supply chain by 2025

% wood used in our Thrive Supply Chain®
with Deforestation and Conversion Free
(DCF) Status.

ion Free pulp and paper
supply chain by 2025
% of pulp and paper materials sourced
with low risk of deforestation

35% reduction in water withdrawn

by 2025 versus 2017 baseline

% reduction in water withdrawal relative
tobase year

0 100% 0 100% 0 s0%
2022 95.5% 2023 69.3% 2022 33%
202 ses% 202 [ =5 2023 302%

202¢ | o: 5%

CIRCULARITY

Introduced and began testing a set of ecodesign principles, which will
provide insights to support the reduction of our environmental impacts
across the product life cycle.

Launched in France, Ireland, Denmark, Sweden and the UK, two variants of
Velo cans that were certified by the International Sustainability and Carbon
Certification (ISCC), for using bio-plastic or Post-Consumer Resin (PCR)
plastic through a mass-balance approach’.

Partnered with a waste management company to pilot a collection
and recycling programme in Nottinghamshire in the UK for used
vapour products.

25% reduction in waste
generated in own operations
by 2025 versus 2017 baseline

100% packaging to be reusable,
recyclable or compostable where
facilities exist by 2025

Less than 1% of our operational waste
going to landfill by 2025

% reduction in operational of reusable, % of ional waste going to landfill
waste generated or compostable

0 40% 0 100% o 6%
2022 213% 2022 92% 2022 4.9%
2023 28.2% 2023 94% 2023 18%

2024 [ 510%

202« | -

COMMUNITIES

Notes:

2. ‘Mass-balance'
‘wp-content/uploads/2021/05/rpa_2021_mass._balance_booklet-2.pdf).

batcom/commitment-torresponsible-vaping-products

Revised our living incomne methodology to better represent living costs in
rural areas and are in the process of co-creating action plans with suppliers
to target key income drivers for farmers.

In response to our growing electronics supply chain, we continue to work
with the Responsible Business Alliance (RBA) as a Supporter Member. This
gives us access to the Responsible Mineral Initiative and RBA-approved
auditors who conduct on-site labour audits of our suppliers.

Maintained our y nsistency in comp g men
and women within 1% of one another, as well as Ethnically Diverse’ and
Non-ethnically Diverse® groups within 1% of one another for performing
the same work or work of equal value.

. o determine

3. See note 3 on p.11l for the dafinitions of Ethnically Diverse and Non-ethnically Diverse for the purposes of our International Pay Equity Analysis.
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Aiming for zero child labour incidents
in our tobacco supply chain by 2025

% of incidents of child labour identified
and reported as resolved by end of the
growing season

o 100%

100% of product materials and higher-

Increase the proportion of women
on Senior L ipteams’ to 40%

risk
labour audit within a three-year cycle by 2025

% suppliers undergoing labour
audits during the last three years

0 100%

by 2025

% female representation on Senior
Leadership team:

o 40%

2022 100%

2024 _ 100%

Notes: 1.In 2024,

2022 36.6%

2024 _ 90.6%

2022 31.0%

2024 _ 36.5%

of data obtained

In the p
Compared to a 2020 baseline. Our near-term 2030

consumers. or our full
1and 2 GHG emissions. The upstream
of ot ‘The Scope 3 FL FL bined, these.
77% of 020. Due to behind other metrics.
Refer to the BAT Reporting Cr 3.0ur al r products
derive data from our annual

combustibles, Traditional O Our mets
5 of the

“Thrive Supply Chain)
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manifesto for change, which
captures BAT's commitment
and progress towards
Building a Smokeless World
to create A Better
Tomorrow

www.asmokelessworld.com

Overview

We conducted our first DMA'in 2022, and in 2023,
expanded our DMA in line with reporting best practices
at the time. This consisted of a nested approach, which
articulated three dimensions of impact:

) Outwardimpact:
Our impact on environment, society and
governance-related topics;
@ Inwardimpact:
The impact of these topics on the Group; and
@ Financial materiality:
The understanding of risks and opportunities
posed by these topics on the Group's financial
position.

2023 Double Materiality Assessment
The results of our 2023 assessment identified that
11 topics are material® to BAT. These are:

For many years, our Global Leaf Agronomy
Development (GLAD) centre has worked
with our directly contracted farmers and
Leaf suppliers to promote improved
agricultural technologies and practices
Adoption of technology in agriculture

is a core part of our nature strategy.

We are investing in Al-driven tools to
accelerate the analysis of agricultural data,
to help farmers increase yields, reduce
costs and minimise their environmental
impact.

~ Tobacco Harm Reduction

- Climate Change

~ Circular Economy

— Human Rights

~ Biodiversity and Ecosystems
- Water
~ Employees, Diversity and Culture

— Farmer Livelihoods and Community

~ Supplier Engagement

- Marketing and Communi

~ Ethics and Integrity
The topics form the basis of our current reporting.
2024 Double Materiality Assessment

In 2024, we enhanced our DMA, to prepare for EU
Corporate Sustainability Reporting Directive (CSRD)
reporting in 2026, in relation to year-end 2025.

As part of the process, we mapped our value chain
components, including:

Read more about NATURE
on page 8¢

Our sustainability
performance
highlights our
progress, including
both areas of
success and of
future strategic
impact.

Strategic Report (PEIIEL BTN  Financial Statements  Other Information

COMMUNITIES

Our global footprint covers multiple supply
chains, from agriculture to electronics and
manufacturing.

We support our farmers to enhance their
livelihoods and build resilience, while keeping
in mind our ambition to transition to a
Smokeless World,

We seek to responsibly source materials
and respect the rights of our communities.

e Airant armnlruass ara an intamral nart of

BAT Annual Report and Form 20-F 2024

Remuneration policy implementation for 2025

Base Salary for 2025

The Remuneration Committee has determined the following salary for the Executive Directors.

The Remuneration Committee has considered a number of factors in determining the appropriate salary review for the Executive
Directors, including: the average salary increase for the wider workforce in the UK, the contribution of the Executive Directors, and
underlying Group performance in 2024.

Chief Executive 1Apr2025 %
Tadeu Marroco £1,384,000 £1,419,000 2.5%
Soraya Benchikh £800,000 £828,000 3.5%

Pensions and Benefits

No changes have been made to the pension and benefits provision for Executive Directors, noting that the pension provision for
Executive Directors has been aligned with the wider UK workforce since 2019.

Short-Term Incentive for 2025

STl opportunity levels for Executive Directors will be in line with those set out in our Directors' Remuneration Policy. Due to the
commercial sensitivity of the targets, details for the year ending 31 December 2025 will be disclosed retrospectively in the Annual Report on
Remuneration for the year ending 31 December 2025.

As described in the Remuneration Committee Chair's statement, the following performance measures and weightings will apply to the
STlin 2025:

2025 STl performance measures and weightings

Measures year-on-year % growth in total revenue at constant rates

Total Revenue Growth 10%
of exchange on an organic basis.

Measures year-on-year % growth at constant rates of exchange

Adjusted Profit from Operations’ 30% !
on an organic basis.

Adjusted Cash Generated Measures annual adjusted organic cash generated from operations
g

25%
from Operations’ at constant rates.
Transformation metrics
) Measures year-on-year % improvement in organic revenue from Vapour,
New Categories Revenue Growth 12.5% ¥ ¥ P 9 P
HP and Modern Oral at constant rates
New Categories Adjusted —— Measures gross profit margin % accretion delivered by Vapour, HP and
Gross Profit Margin o Modern Oral products at constant rates of exchange on an organic basis.
Measures annual % reduction (versus 2020 baseline) in Scope 1and 2 GHG,
Sustainability - Climate 10% emissions from direct operations including direct emissions from BAT
owned facilities and indirect emi with p energy.
Total 100%
Notes:
f ! 202, given the timing of the ’ the time of target sstting, the
Canadian b iy or he The 2024
Adjusted Profit from 0 exclude Canada s
consistent with the trolates to the ight to review this approach n ight of a change in
Gircumstances or other relevant factors i the future. Any adjustrment vl bo fully axplained in the 2025 Annusl Report on Remuneration
s o fnance costs. paid bsfors cash

paidireceived in respect of ltigation. Adjusted CGFO is measured at constant rates of exchange.

~ Own operations;

~ Upstream (Leaf and procurement of goods and
services); and

~ Downstream (Warehousing and Trade Marketing
and Distribution).

These are the basis for identifying and assessing the

business impacts, risks and opportunities (IROs)

connected with our products, services and business

relationships

A scoring framework was applied to determine the

IROs' materiality. These were validated with internal

and external stakeholders.

Our material IROs are the basis of the information we

intend to report on in our first CSRD Report.

We are in the process of identifying the relevant

disclosure requirements and data points under CSRD

and will continue to work towards compliance.

Note:

» Although financial materiality has been considered in the development of
our Double Materiaty Assessment (DA}, our DMA and any conclusions
in to the materialty or

material to our business taken as a whole, and such topics may not

2023 DMA Materiality Dimensions

Impact materiality

BAT's impact on health,
environment, society and
governance-related topics

What is a Double Materiality
Assessment?

Asustainability materiality
assessment is a formal process
through which a company identifies,
assesses, and prioritises
sustainability topics.

Recently, various standard setters and
regulatory bodies have refined the
concept of sustainability materiality.

The International Sustainability
Standard Board (ISSB) applies a 'single
materiality approach whereas CSRD
requires a 'double materiality’
approach.
Double materiality acknowledges that
businesses should assess both the
risks and opportunities linked to
sustainability topics that can influence
enterprise value creation and a
company’s impact on the environment
and society.

Financial materiality

Financial impact of health,

eenvironment, society and

governance-related topics
onBAT

2023 DMA Material Topics

Impact Areas

Harm Reduction
Marketing & Communications

Climate Change

Water
Biodiversity & Ecosystems

CIRCULARITY

Circular Economy

COMMUNITIES

Employees, Diversity & Culture
Human Rigf

Supplier Engagement

Farmer Livelihoods & Communities.

Note:
* Ethics & Integrity s a core commitment under the
Sustainable Future pilar of our corporate strategy.

Double Materiality Matrix
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2. Materiality links sustainability to strategic outcomes
SSE Sustainability Report 2024

emonstrating measurable progress on key business issues

Year in review Disclosures supplement E Year in review Disclosures supplement

Year in review Disclosures supplement

Strategic Introduction

SSE's approach:
materiality and collaboration

Sustainability underpins SSE's purpose, drives its vision and is embedded in strategy. It is how SSE

delivers its commitment to creating and sharing value with its stakeholders while supporting the just

transition to net zero.

While that transition is being delivered,
SSE's 2030 Goals provide a roadmap for
driving progress in the short to medium
term. More information on the 2030 Goals
and progress this year can be found on
page 2.

SSE's approach to sustainabilty is informed
by the issues that matter most to its
stakeholders in areas where it can have
the biggest impact. A double materiality
assessment helps SSE identify and prioritise
those areas, with its activities guided by a
robust governance structure.

And since addressing the climate crisis
and ensuring a just and fair transition to
net zero isn't something SSE can do on its.
own, SSE works collaboratively with other
organisations, partners and peers. These
partnerships help it accelerate progress
towards net zero in a way that addresses
key societal and industry challenges.

sustainability topics
that matter most

SSE follows the double materiality
approach when considering the
sustainability issues that matter most
to the business and its stakeholders.
This assesses the actual or potential
impacts of SSE's operations on society
and the environment, as well as how
sustainability issues might affect its
financial performance.

SSE undertook a ‘pulse check’ on its double
materiality assessment in 2024/25, to
ensure it continues to focus on the most
material topics. This involved an internal
review of key developments, such as
material financial transactions, supply

chain spend and practices, and Group

risk over 2024/25. SSE also reviewed
external sources on global and
industry-specific issues.

8 SSE plc Sustainability Report 2025
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Figure 1: SSE’s double materiality matrix
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Topic impact on SSE

The review confirmed that SSE's full double  and objectives. Since different stakeholder

materiality assessment remains relevant groups often have different perspectives
Results can be seen in Figure 1. SSEisnot  and needs — which sometimes conflict
currently required to disclose under the ~ SSE must navigate these differences to
EU Corporate Sustainability Reporting achieve the best overall outcome,

Directive (CSRD), and its double materiality
assessment has not been undertaken as
part of meeting CSRD requirements.

More information on SSE's performance
against the material issues outlined can be
found throughout this report, and in SSE's
Annual Report 2025

Understanding what matters

to our stakeholders

SSE's double materiality assessment gathers
insights from SSE's different stakeholder
groups, to ensure the things they care
about are carefully considered

This is an important way that SSE builds
their perspectives into its business plans

SSE's stakeholder engagement focuses
on six key groups:

Employees

Shareholders and debt providers
Energy customers

Government and regulators

+ NGOs, communities and civil society
Suppliers, contractors and partners

Detailed insight into how SSE engages with
its stakeholders, as well as the issues that
matter most to them, can be found on
pages 8 and 9 of SSE's Annual Report 2025,

Building lasting partnerships
to achieve more

One of the best ways that SSE can address
the impacts identified by its double
materiality assessment is by working in
partnership with others. In fact, by working
collaboratively, SSE can help accelerate a
fair and just transition to net zero, sharing
value with society and driving positive
change more quickly.

SSE has worked with some of its partners
for many years. For example, for more
than a decade it has partnered with the
Living Wage Foundation and the Fair Tax
Foundation to ensure that it creates and
shares long-term value with those who
work on its behalf and wider society.

SSE also works with partners and

industry peers to tackle the complexity of
decarbonising eneray, since addressing
the climate crisis is a systems-level
challenge. For example, SSE is involved

in several industry collaborations that
focus on key challenges facing the energy
sector, including SSE Renewables being

a founding partner of Sustainability Joint
Industry Partnership (SusJIP). SusJIP brings
together global offshore wind developers
and aims to develop the first standardised
approach for calculating lifecycle emissions
of offshore wind farms.

Strategic Introduction

SSE’'s 2030 Goals — taking stock halfway to 2030

SSE's 2030 Goals provide a framework to ensure SSE plays a its ambition to connect renewable energy to the electricity
meaningful role in addressing the challenge of climate change in ~ transmission network in the north of Scotland. However, in the
ways that are fair to working people, consumers and communities.  context of the current market and policy environment, there are

increasing challenges in meeting SSE's carbon intensity goal and
Since first establishing the Goals in 2019, SSE has made SSE does not expect it will meet its ambitious goal to increase
considerable progress. SSE has made strong progress towards renewables output fivefold by 2030.

Cut carbon intensity by 80%

Reduce scope 1 carbon intensity by 80% by 2030 to 61gCO,e/kWh, compared to 2017/18 baseline of 307gCO,e/kWh.

218gCO,e/kW 61gCO,e/kWh

On target but with risk

energy outp

Build a renewable energy portfolio that generates at least 50TWh of renewable electricity a year by 2030,

13.3TWI 50TWh

Behind target

Enable low-carbon generation and demand

Enable the connection of at least 20 GW of renewable generation capacity within SSEN Transmission’s
licence area.

On target

Champion a fair and just energy transition

Be a global leader for the just transition to net zero, with a guarantee of fair work and commitment
to paying fair tax and sharing economic value

(@) £8.68bn () 67,190 |

Strategic introduction

Providing

Chief Executive's foreword

Remaining true
to the principles

of long-term

sustainability

Defining features of long-term
sustainability can be found embedded
into the hydro-electric power schemes in
northern Scotland. Although the pioneers
of these systems in the 1940s and 1950s
did not use the term “sustainability,”

they incorporated environmental and
social considerations,

The Act of Parliament ensured passage
for Atlantic salmon through hydro dams
and lochs, and the primary goal was

to improve lives and livelihoods. This
foresight allows these power stations
to continue operating today, providing
clean, green, and flexible power
through an extensive high- and
low-voltage network.

In 2025, those principles are, arguably,
more important than ever.

Driven by a new imperative to transform
energy consumption away from fossil
fuels to cleaner, more efficient and
more secure renewable electricity,

SSE is, once again, at the forefront of
delivering a new generation of nationally
significant infrastructure

Through 2024/25, progress was made.
Plans for new, critical arterial transmission
circuits from the very north of Scotland

affordable and

Disclosures supplement

clean energy

The biggest impact SSE can have on affordability for energy
consumers is providing affordable and clean energy by investing in,
and developing, new sources of cheap renewable generation. SSE
does this while ensuring its own customers have access to secure
and reliable energy, helping those in vulnerable circumstances stay

these investments is creating a once-
in-a-generation opportunity to deliver
social legacies in the north, in the form of
housing investment, community benefits
and enhanced industrial activities. This will
support high-quality jobs and local wealth
creation. Each circuit on land will add
value to nature post-construction.

While | would like to see similarly
accelerated delivery of new onshore and
offshore wind farms, | remain hopeful
that the circumstances will arise where
SSE's enviable pipeline of projects will be
developed in full. Equally, we know that
the renewable-led power system of

"

SSE is, once again, at the
forefront of delivering a new
generation of nationally
significant infrastructure.

the future necessitates an element

of flexibility.

Which is why SSE remains ready, as it

has for well-over a decade, to deliver the

new generation of thermal energy, with
to remove and store harmful

SSE's hallmark is transparency, evident
in our tax affairs, gender pay gap, and
greenhouse gas emissions disclosures,
This year is no different. A refreshed Net
Zero Transition Plan, published in June
2025, outlines two scenarios for carbon
emissions, informing stakeholders of
challenges and fostering collaboration

As | hand over to SSE's new Chief
Executive, Martin Pibworth, the next
generation of leadership will continue
pursuing long-term value creation for
both shareholders and society.

R~
M@;/

Alistair Phillips-Davies
Chief Executive, SSE plc

Perform:
Alongsid

Strategic introduction

Commiitted to
decent work and

Disclosures supplement

Driving
climate action

With 2024 being the warmest year on record, the case for climate
action is more pressing than ever. Everything SSE does is aimed at
supporting the energy transition and achieving clean power. SSE's
Net Zero Transition Plan, 2030 goals and accompanying science-
based targets set out how the company intends to achieve this.
At the same time, SSE is adapting its assets to be more resilient to
climate change and speaking up on behalf of industry in national
and international discussions about the net zero transition.

Reduce scope 1 carbon intensity by 80% by 2030 to 61gCO,e/kWh,
compared to 2017/18 baseline of 307gCO,e/kWh.

Cut carbon intensity by 80%

218gC0O,e/kWh g:)glelkWh

On target but with risk

Despite the long-term trend of a 29% reduction against the 2017/18 base
year in scope 1 GHG intensity of electricity generated, performance from last
year to this year demonstrates a 6% increase to 218gCO,e/kWh (2023/24:
205 gCO,e/kWh). This was due to a rise in thermal generation output and
constrained capacity on the grid for renewable energy.

ulphur f
Fe) emi

QSF'e Nat Zarn Teancition Plan

on a page
's Net Zero Transition Plan 18

ge

idvance climate action

SSE plc Sustainability Report 2025

economic growth

Providing decent work and stimulating economic growth are
essential in SSE achieving its strategic objective of creating and

sharing value. In practical terms, this means creating a safe and
ethical workplace and helping to develop the workforce of

the future. It means ensuring that SSE’s activities create value
for the wider economy and society while supporting the local
communities who live near its infrastructure. SSE does all of this
by championing fairness and a just transition to a decarbonised

connected during times of greatest need.

Build a renewable energy portfolio that generates at least 5S0TWh of re-
newable electricity a year by 2030.

Increaser

13.3TWh*

energy outp

50TWh

Behind target

Renewable output was 19% higher in 2024/25 compared to the previous

year, largely driven by increase in operating capacity coming through delivery
of Viking Windfarm and the full year contribution from Seagreen offshore
windfarm coming online. However, a changing macroeconomic environment
and wider delays to planning processes mean the Group is unlikely to meet
this ambitious goal of S0TWh Renewable generation output by 2030.

Performance at a glance
S range

N Distribution’s

to support the energy iti 28

Helping

with a just energy

31

*Includes pumped storage, battery ernergy storage systems, biomass and constrained-off wind in GB.

power system.

Be a global leader for the just transition to net zero, with a guarantee of fair work
and commitment to paying fair tax and sharing economic value.

Champion a fair and just
energy transition

£8.68bn
contribution to UK and Irish GDP

SSE continued to create and share value with stakeholders over 2024/25,
contributing £8.68bn to GDP and supporting 67,190 jobs across the UK and
Ireland, an increase from £6.75bn and 54,830 respectively in 2023/24.4

67,190

jobs supported in the UK and Ireland

1 Figures for 2023/24 have been restated to reflect post year-end adjustments to data

Performance at a glance

Ajust ition to net zero 42
Supporting an ethical workplace 43
Building an inclusive and diverse team 50
Supporting a workforce for net zero 53
Creating value for the economy and society 56
Supporting local communities 60
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3. Materiality facilitates shorter, sharper reporting

- Keeps page count manageable
elps to structure reporting suites

- Report on material topics in the annual report
- Use topic-specific reports to target wider audiences

Driven by regulation (CSR

D, 1SS

-rames narrative around issues that really matter to the business
-nsures space I1s dedicated to relevant, decision-useful information

)
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Sustainability statement
Coca-Cola Europacific

Providing relevant, decision-useful information on material topics

SUSTAINABILITY

his sustainability statement provides an overview of CCEP’s governance and

performance related to material sustainability topics. It includes CCEP’s double
materiality assessment (DMA) and resulting disclosures in line with the European

Sustainability Reporting Standards (ESRS) structural guidance, (excluding references

to EU taxonomy) which we are disclosing against on a voluntary basis.

E1| Climate change

Climate change adaptation + CCEP is helping to build resilience to climate change within its value chain and communities by
supporting climate adaptation measures.

Upstream,

Actual Medium and long E1

downstream and term
own operations

Climate change mitigation — CCEP has Scope 1and 2 GHG emissions from its operations, commercial sites, fleet and power
usage, which contribute to climate change.

Own operations  Actual

Short, medium
and long term

E2 Pollution

E3S Water and marine resources

— CCEP has Scope 3 GHG emissions from ingredients, packaging, CDE and third party transportation Upstream and Actual Short, medium
of its products, which contribute to climate change. downstream and long term
IT Climate transition risks associated with CCEP’s Scope 1, 2 and 3 GHG emissions. This includes the Upstream, N/A (Risk) Long term
regulatory risk of an increase in carbon taxes, which could result in increased energy and raw downstream and
material costs. own operations
— CCEP uses energy, including heat, steam, fuel and electricity within its own operations and value Upstream, Actual Short, medium
chain, including through third party distribution and CDE. If not from renewable sources, emissions downstream and and long term
associated with energy use contribute to climate change. own operations
Pollution of water — CCEP uses key agricultural ingredients such as sugar beet, sugar cane, citrus and coffee which Upstream and Potential Short, medium E2
use fertilisers and pesticides. These could cause water pollution. Wastewater from downstream downstream and long term
recycling and end of life packaging processing could pollute waterways if not treated correctly.
Pollution of soil — CCEP uses key agricultural ingredients such as sugar beet, sugar cane, citrus and coffee which Upstream Potential Short, medium
use fertilisers and pesticides. These could contaminate soil and degrade soil health over time. and long term
Consumption of water by CCEP’s — CCEP's manufacturing processes consume water, which could negatively impact local Own operations Potential Short, medium E3

operations impacting on water scarcity

Recyclability

Recyclability is one of the principles of
the circular economy. For packaging to
retain its value it must be recyclable.
For more information, see our
methodology on pages 270-272. We
aim to design our packaging to be
technically recyclable so it can be
reused or recycled to make new
packaging.

Although our primary focus is on making
our bottles and cans recyclable, we are
working to use recyclable materials for
all our packaging, preferably in a closed
loop system. To achieve this, we are
taking steps to make sure our
secondary packaging, including shrink
wrap, is recyclable.

Recycled and renewable materials

Using recycled material in our bottles
and cans keeps valuable resources in
the circular economy and helps us move
away from the use of new materials
including virgin fossil based plastic.

We aim to achieve this by using

recycled aluminium in our cans and
rPFT in o1ir nlactiec bhottlee anad

Case study
The Netherlands: Iconic red
crates made fromrPET

As part of our transition towards a
circular economy, in 2024, in the
Netherlands, we launched crates
made from 979 rPET.

Image: Crates made from 979 rPET

Collecting our packaging

Collecting our packaging for recycling
is critical to creating a low-carbon,
circular economy and keeping plastic
out of the environment. That is why we
support packaging collection across all
of our markets, working in partnership

P I PR S S (N [ [ R S

Efforts to increase collection rates
benefit all packaging and collection,
not solely our own waste. We calculate
our collection data based on a
weighted average of national collection
rates, collected for recycling rates®”
recycling rates® or refillable rates.

In markets where collection
infrastructure is well developed, like
Europe and Australia, we support
industry-led, well designed, beverage
packaging return schemes, unless a
proven alternative exists.

In less developed markets, such as
Indonesia, the Pacific Islands and
Papua New Guinea, we are committed
to proactive voluntary action, directly
funding collection solutions to
promote a circular economy. We have
various collection programmes in place
funded by CCEP and TCCC.

For example, in 2024, we have been
working in Fiji to increase consumer
recycling by using a pop up collection
caravan at local community events. In

the Cook Islands, working with the
Sovvaernment we have Nniirchaced nver

to-bottle recycling. In Tonga, in 2024,
we launched a successful local trial of
PET collection and have installed baling
equipment to facilitate easy
transportation.

Across our territories we have invested
directly in PET recycling infrastructure
through a variety of joint ventures.

In Indonesia, in partnership with
Dynapack, we have established
Amandina, a PET recycling facility
located in West Java. In the Philippines,
in partnership with Indorama Ventures,
we formed a similar PET recycling joint
venture, PET Value. Both facilities turn
post-consumer PET bottles into new
food-grade rPET using the most
advanced PET recycling technology.

Within Indonesia, the current fit for the
future set-up and infrastructure that
has been installed through Coca-Cola
system efforts has allowed us to
effectively collect more PET bottles
than what CCEP sold into the market
within the same year.

ecosystems and communities, especially in areas of high water stress.

and long term

Strategic
Report

Governance and
Directors’ Report

Financial
Statements

Further Sustainability
Information

Done sustainably - Sustainability statement
Environment — Resource use and circular economy (Eb)

Forward on packaging

Our risk and impacts

Production of the packaging we use,
including PET bottles, cans and glass bottles,
uses energy, water and both renewable
and non-renewable natural resources.

This could result in negative environmental
impacts if not managed sustainably. Waste
from single use packaging could also lead
to negative environmental impacts,
regulatory risks and reputational risks
where it is not collected for recycling.

Waste is a financially material topic,
mainly due to the potential impact of
future regulation regarding the use of
single use packaging.

Our strategy

Resource related to our products and
services

Waste and pollution, particularly from
plastic packaging, are significant global
challenges.

We are evolving the way we do
business to progressively move away
from a linear model and the waste it
creates, towards a full circular model.

Our packaging strategy is focused on
four key pillars:

(1) Removing unnecessary packaging

(2) Working to collect 100% of our
packaging so that it can be recycled
or reused

(8) Increasing the amount of recycled
material we use

(4) Tnnovating in returnable refillable

Other
Information

Coca-Cola Europacific Partners plc _
2024 Annual Report and Form 20-F — < > Q O\ 53

ESRS 2 MDR-M | ESRS 2 MDR-A | E2 IRO-1| E5 TRO-1| E5-1| E5-2 | E5-3 |E5-4 |E5-5 | ESRS

Our Sustainability Packaging Office
(SPO) streamlines all the technical and
exploratory sustainable packaging
WOork across our territories,
accelerates our innovation and
supports progress towards our goals.

Waste from our operations

Within our production facilities, we
have policies in place to limit the
amount of waste we produce.

All our production facilities are
required to comply with TCCC’s KORE
requirements on waste which define
control measures to minimise
environmental impacts.

KORE requires hazardous waste to be
separated and distinguished from non-
hazardous waste and requires records
to be maintained of all waste

What we expect from our suppliers

In addition to sourcing recycled
packaging materials, we aim to source
100% of our pulp and paper used in
secondary packaging and point of sale
material, through suppliers which
comply with our PSA. We track
compliance with our PSA through third
party certification standards. For our
pulp and paper suppliers this includes
FSC and PEFC.

For more details on KORE and PSA
see our policy table on pages 30-31

Our actions

Reducing GHG emissions

We use lifecycle analysis to assess the
carbon footprint of our packaging,
allowing us to make informed decisions
that help reduce GHG emissions.
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Topic-specific report

Sage Climate Report 2024

Providing topic-specific information for a specialist audience

Overview
RASEPERN cRi3-3-de,f ]

With both near and mid-term climate targets validated
by the SBT1, FY24 was focused on hardwiring our Net
Zero Transition Plan across Sage—from our culture and

product development, to our buildings and supply chain.

Independently reviewed by ERM, a world leading sustainability
consultancy, the Transition Plan includes the detailed actions that
we shall take in order to meet our near-term and net zero targets.

In order to reach our near-term (2030) interim targets, we have also
published a glidepath (see next page), which is built on the key levers
that we can pull to reduce Sage’s emissions across our footprint.

We are proud that our progress has been recognised by improved
ratings from both the CDP and Financial Times during FY24.

Top 30

For the second year, we are proud to be recognised
as a Climate Leader by the Financial Times,
moving into the top 30 highest rated companies.

Net Zero Transition Plan priorities

To drive progress against our Net Zero Transition Plan,
we focus on 4 priority areas:

0 Products 46%

The carbon emissions related to the use of sold products account
for the highest proportion of our carbon footprint.

Supply chain 42%

We support our highest-emitting suppliers to reduce emissions
in our value chain, halving emissions by 2030 (net zero by 2040).

Colleagues 10%

Our colleague strategy aims to drive climate awareness
and enable colleagues to take positive climate action.

Property 2%

We have made significant progress to reduce emissions
related to our property portfolio.

Evolving journey

While we have made good progress on our net zero journey,
we understand the need to remain responsive to how we and
our stakeholders achieve net zero. Global temperatures in
2024 once again exceeded all records. While this does not yet
mean that society has collectively failed in its commitments
(as the Paris Agreement’s average is measured in decades
rather than years), it is a sobering reminder that continued
urgent action is needed. As a business, we remain prepared
to flex our approach to changing environmental conditions,
including evolving regulatory and stakeholder expectations.

Over the past year, we have noted the updated guidance from
the SBTion how companies can go beyond their value chains
by investing in mitigation efforts outside of their operations,
thereby contributing to achieving societal net zero. We also
welcome the consultation by the SBTi to review its Corporate
Net-Zero Standard. Ongoing stakeholder engagement will be
critical, evaluating the broad range of challenges companies
are facing on their net zero journey.

“ business, we remain

Emissions tCOze

| 2019 base year emissions 1 193,430 tCO.e :
! total emissions
----------------------------- Ti redUCtio I I
200,000 n pathway | Target: 50% from a 2019 baseline
.............................. I
----------------------------------- I
----------------------------------------- I
100,000
0
2019 2025 2030

Completed projects from 2019 to 2024 Active/ongoing projects

Transitioned our Sage-managed properties to certified renewable energy.

Transitioning remaining Sage sites to high-quality renewable energy.

Streamlined and optimised our property portfolio. Optimising new and existing Sage-owned sites to the highest levels of energy efficiency and sustainability.

|
|
|
|
|
|
|
|
Engaged with our landlords in landlord-managed properties requesting I
more action on energy efficiency. I
|
|
|
|
|
|
|
|

sold prc;duéts and E)urchased goods

and services.
2. 1,879

Thanks to the concerted efforts against the
climate strategy cumulative emissions have
reduced by 16.6% since the 2019 baseline.

Against an overall improving trend since FY21,
emissions decreased by only 0.3% in FY24.
This was caused by a combination of increased
business travel, a rise in supply chain spend
and an increase in external carbon intensity
factors across the key markets of UK, USA,
France and South Africa.

We remain confident in our transition plan,
recognising that the path to netzerois not
linear. Sage will continue to monitor the risk
of increased business travel and supply chain
activity, adjusting our response accordingly.

All data is independently validated
by external auditors in line with the
Greenhouse Gas Protocol.

Key

A o . semArw

1. 1,399

3. 190,152

Use of sold products
(indirect)
86,662.4

Company-owned Refrigerants I
vehicles \ 698.4 Location-based
N 549 emissions
- 3,235.7
Scope 1
Market-based
Fuels emissions
103.8 ‘ Natural gas 1,878.9
542.0
- J

Investments 105.9
L/

Purchased goods
and services
79,527.4

B\

e Read more about products on our glidepath on page 10

Actions to net zero

Use of sold Investments
products 105.9
(direct)
18785 T o
ﬁ products + Developed a Lifecycle Carbon Assessment for + Continuing to encourage the use of more efficient
(indirect)

software products to model cradle to grave emissions. cloud-hosting solutions by customers.

86,662.4
+ Continued roll out of cloud solutions such as Sage Intacct « Supporting adoption of Sage cloud-based product

and Sage Active. solutions for new and existing customers.

« Offered Sage Partner Cloud to our customers to move + Reporting on the carbon impact of our products.
their on-premise Sage server to the cloud.

Products
Total 88,646.8 tCO.e
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Severn Trent Community Fund Revie
T770
Connecting
with nature H 2020
A O Summer 2020: December 2020:
£1m emergency fund £1m charity water saving challenge A gift for Christmas
January 2020: Launch! A week after our first awards, the UK With nearly everyone at home, and scorching hot weather, demand With the usual Christmas parties a
Our brand new Severn Trent Community Fund went into lockdown, and we knew we on the water network was at an all time high. To encourage everyone no go, our fab colleagues donated
opens, to support charitable organisations with had an important role to play to help to enjoy our precious water wisely, we ran a competition across our their party money to 3 charities
=0 in funding over 5 years for new projects to our communities deal with the impact counties with nominated charities receiving donations depending on instead; Crisis, The Trussell Trust
improve community wellbeing. of COVID-19. . water saved across their area. Mind, Age UK, MacMillan, Crisis and and The Salvation Army.
60/ Donations were made within a matter Barnardo’s received a share of the pot.
0 of weeks, to groups on the frontline

|

Lfooking helping their communities and the
after water most vulnerable, so they could simply
carry on doing the doing.

2022 2021

50/0 Spring 2022: Spring 2021:
Protecting Summer and winter 2023: Ready, stga_dy. vote! CcoviD recovery fund
the Core funding, again As the Official Nature and Carbon We knew charities ne_eded more help
environment We'd already had a summer round of core funding in 2023 but Neutral partner of Birmingham with support for running costs, as
when the National Council for Voluntary Organisations shared their 2022 Commonwealth Games, our well as new project funding. So the
November report, we knew we needed to do more. They predicted Fund got into the spirit with our Customer Panel approved our 2nd
that one in five charities could be forced to ‘disappear’ that winter first ever public vote! Charitable COVID-19 support fund.
2025-2030 without urgent support. organisations applied for grants of
doaé For the next five years The Customer Panel agreed refocusing the remaining year’s budget, (09 it 20l et prole?ts i ellp
200/0 A\ o We're proud to continue and so in 2023 we helped 41 charities with core funding of over DUIF CRMITUMIEIES GRS (o REFUTE,
Leisure and 6 %o supporting community £628,000, meaning they could carry on helping more than 86,000 of
recreation Economy, groups, just as we did W CUShETETS,
work and when we launched 5 years
employment ago. The incredible work
these groups do remains 2025
as vital today as ever. o
For the next 5 years, we’'ll
70/0 fi Lly on core
Education aoncdufwsv(\]/uaroyect fundin on
3% and learning to meet OFiJrJCUStomerSg (S:ummer 2024: o December 2022: upon-Tren J I
ds ore fundlng, and exciting big plans lto support Core funding
CulLure_tand 1 30/ NEEe. more incredible groups for the next five years! Still very much needed, so we continued to support the
ertage Physicoat — running costs of charitable groups throughout our region. ;
‘ Coldfield

mental health

28 Annual Review 2024/25

PROJECT CASE STUDY : ENVIRONMENT

NOTTINGHAMSHIRE AND NORTH NORTH LINCOLNSHIRE Projects that look after our natural environment, rivers and water.

CHILDREN’S LITERACY Warley Woods Community Trust - Healthy Hedges
TRUST - CHILDREN’S Awarded £2,059 - -
LI B RARY CREATI 0 N Warley Woods is a beautiful historic

grade 2 listed parkland created by

£308,443 @

awarded to 23 organisations Awarded £34,021 Samuel Galton Junior, which was saved The Heal_thy Hedges project
for the community’s use by Edwardian .
:_n thelbur?y mtirkit t0\t/v_n (;f IlEp_wo;th(,jNorlth philanthropists as a public park back in has allowed us to equip
Incolnsnire e Irustis nelping to develop a 3 -
Fi . L community of re:czders. And with our Community lzooér']geh;ls:ealiﬁozgaug:g w::lj;evzgce)gs our dedicated volunteers
|nn|ng e Fund.grant,theyve been able to create a brand Community Trust has been managing Wlth the hedgel_aying Skl“.S
new library space for local people. its green space since then, taking full .
Gainsborough A fifth of all children in England, and close to a e Cor e (U0 s G e [and tool_s] they will need

well when they leave primary school. This prevents . . . .
them from achieving their potential in secondary The site has achieved Grgen Flag status h@dgerOWS for wildlife for
school, and beyond, which can create obstacles to for the last 16 years and its community

long term prospects members have voted it ten times into the years to come. This heritage
WorkSOp Retf The grant has gone towards a brand new children’s list of the UK's favourite parks. While it's craft creates VigorOUS
etior

third of disadvantaged children, are unable to read woodland and golf course. to help us to manage our

Rotherham

. . : known for its trees - over 4,500 of them -
library in Epworth at Live Well Isle of Axholme, a : " . 0 2
vital centre that serves the local community and where Warley Woods is lacking for nature is grOWth which prOVIdeS food

those slightly further afield. in that middle height of planting. Caring for
Y their current small number of hedges and and shelter for so much

extending them is a very important part of W||_d[|fe_ and we've made
ensuring space for biodiversity. . .
a cracking start laying the

)

CORE Our Community Fund award supported a .
-/‘ project to rejuvenate an existing hedgerow hedgerow borderlng The




Are your audiences
getting what they want?
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Are you thinking before doing?

Are you thinking before doing?

- What is the purpose of the
report’?

- Who are your audiences?
- |s it reaching anyone?
- How do you know?

- Think before you do
- How can they best be reached?
- Are you striking a balance?

Inspiration needs evidence

- Your sustainability reporting
should inspire

- Your sustainability reporting
should set strategic direction

- Your sustainability reporting

should be honest and balanced,

and the narrative must be
grounded in evidence and data

- Use digital formats to ensure
connection between the story
and the detall

Job done?

Don't treat your report
oublication as the end

Repurpose content to maximise
Its Impact

Keep the buzz going. Post
snippets and updates

Look beyond the static document

Ensure your report is accessible
to search engines and Al (HTML
source)

Multi-formats, linkage and
cadence is key
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Repurposing content
Oakley Capital

A truly digital-first approach
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Repurposing content
Oakley Capital

Keeping the buzz going
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How do you know your audiences are listening? -

- Digital-first content is your guarantee of connection
- Accessible content ensures richer analytics and feedback
- 85% of visitors choose an online report over the PDF

- Because digitally created reports remain high in Google searches long after
aunch, the total number of downloads continues to increase year-rouna
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Do you have a plan? -

— Tallor content for different audiences
- Use your reporting content for wider comms
- Maximise the outreach of your reporting by going digital-first




Sustainability 3.0
Stuart Lambert, Blurred



A communication
consultancy built
for a world Iin
which the lines
have never been
so blurred.

Between human and artificial.

Between what’s true...and what’s not.

Between people and planet.

And between ‘corporate’ and ‘consumer’.



‘We've lost the culture war on climate’ Reeves must abandon Britain’s net

zero zealotry to achieve growth Net zero rules force Britain’s
e : oldest race car maker to hi=
Miliband’s net zero targets threaten to trigger  ‘Stupid’ to equate climate production
surge in evictions concerns with being woke,
‘Nonsense’ efficiency targets for landlords will compound Britain’s rental crisis, experts warn Says ZaC G()ldsmjth

The climate culture wars reach British shores UK government accused of trying to

‘stoke culture war on climate issues’
Tenth of farmland to be axed for net zero

Net zero is over. Oflly Ed Miliband thinks otherwise

Energy puritanism risks turning Britain into even more of a global outlier

Telegraph View
Net zero is a cost, not an opportunity

Why Has "ESG™ Become "Woke?” - Corporations struggle on climate goals amid

Fnvironmentalism can be Nonpartisan backlash over 'woke capitalism, experts say

: ~ %
Britain’s net zero, green energy madness is set for a The DOPUIIStS war
head-on collision with reality on ‘Woke’ is also a

Net zero threatens to Kill off the war on nature
beer bottle, warn brewers

2 © Blurred 2025 u



“Zugzwang”

A scenario in which, no
matter what move you
make, you somehow
worsen your position.

3 © Blurred 2025
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Sustainability 1.0 to 3.0

From CSR, through ESG, to a pragmatic reset

1990s-2000s

Sustainability 1.0

“The CSR era”

A time of vague commitments
and glossy reports. Corporate
Social Responsibility was often
more about optics than
outcomes - voluntary, loosely
defined, and largely
unaccountable. It soothed
stakeholder concerns but rarely
drove systemic change.

© Blurred 2025

2000s-2010s

Sustainability 1.5

“The certification
wave”’

An evolution of 1.0: third-party
certifications like Fairtrade, FSC,
and Organic added credibility.
These tools brought structure
and external validation but were
still largely niche, consumer-
focused, and unable to shift
whole sectors.

2015-2025

Sustainability 2.0

“ESG and
materiality”

Driven by capital markets. ESG
frameworks and materiality
assessments made
sustainability a boardroom
issue. Risk management
became central: if a company
managed climate or labour risk
well, it probably managed all
risk well. But ESG became a
checkbox system—gamified,
inconsistent, and increasingly
politicised.

2025 >

“Strategic resilience”

A pragmatic reset. 3.0 keeps the
useful tools of 2.0 but sheds
the ideology. It’s about market-
aligned sustainability. Climate
adaptation joins mitigation.
National resilience, economic
security, and long-term
competitiveness become
primary drivers. Self-interest
isn’t the enemy, it’s the engine.



1.
Make it about people first.

AKA “frame ‘E’ things as ‘S’ things”




“The most important issues facing the country”

Source: YouGov ongoing tracker

6
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SEP 2024

NOV 2024

DEC 2024

JAN 2025

MAR 2025

APR 2025

JUN 2025

JUL 2025

55%
55%

23%
17%

14%

Immigration/asylum
The economy/cost of living

Crime
Tax

Environment



Florida rocked by home insurance crisis: Florida’s home insurer of last resort is in serious
‘I may have to sell up and move’ trouble. Will Milton put it over the edge?

7 © Blurred 2025 u
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2.
Balance harm reduction
with positive impact
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Apply the rigour of ‘ESG’
to your positive impact strategy.



14

B

A
BAYER

E

R

“Health for all, hunger for none”

\

|

“Support 100 million
smallholder farmers in low-
and middle-income
countries each year by 2030,
enabling them to produce
enough quality food for
themselves and others.”

© Blurred 2025

“By 2030, support 100
million people in
economically or medically
underserved communities
each year with self-care.”

\

“By 2030, we will be
satisfying the need of 100
million women in
low/middle-income
countries for modern
contraception each year.”



The
Anchor

Goal

The key to creating
and communicating
positive impact

An ambitious but credible and quantifiable
target that ‘anchors’ your impact
narrative. It specifies positive impact not
harm reduction. And it should reinforce
the company’s commercial strategy.




The
Anchor
Goal®

Needs to be true, and
TRUE

The TRUE framework
underpins a methodology we
have developed for helping
companies create an Anchor
Goal and put it at the heart
of their impact strategy.

16 © Blurred 2025

Time-bound and specific

Who will be helped, how, where and by when?
The Anchor Goal must be quantified — and quantifiable

Relevant to core business strategy

Designed to underpin commercial and financial
objectives, and leverage core business activity

Unique
The Goal and the delivery of the promise it makes must
differentiate the company on a local and global stage

Enduring

Outcomes at scale that will have a lasting, positive
Impact on the wellbeing of people and planet



3.
Align with government priorities:
national resilience, renewal and growth.




A thought experiment

Which quote do you think will work better?

“We’re going to spend
£100m on wind turbines

to help us meet our
net-zero 2050 target.”

“We're going to invest £100m
in renewable energy because
It’s important we protect

British people from energy

price rises and because it’s

important for our national
energy security.”




Sustainability 1.0 to 3.0

From CSR, through ESG, to a pragmatic reset

1990s-2000s

Sustainability 1.0

“The CSR era”

A time of vague commitments
and glossy reports. Corporate
Social Responsibility was often
more about optics than
outcomes - voluntary, loosely
defined, and largely
unaccountable. It soothed
stakeholder concerns but rarely
drove systemic change.

19 © Blurred 2025

2000s-2010s

Sustainability 1.5

“The certification
wave”’

An evolution of 1.0: third-party
certifications like Fairtrade, FSC,
and Organic added credibility.
These tools brought structure
and external validation but were
still largely niche, consumer-
focused, and unable to shift
whole sectors.

2015-2025

Sustainability 2.0

“ESG and
materiality”

Driven by capital markets. ESG
frameworks and materiality
assessments made
sustainability a boardroom
issue. Risk management
became central: if a company
managed climate or labour risk
well, it probably managed all
risk well. But ESG became a
checkbox system—gamified,
inconsistent, and increasingly
politicised.

2025 >

“Strategic resilience”

A pragmatic reset. 3.0 keeps the
useful tools of 2.0 but sheds
the ideology. It’s about market-
aligned sustainability. Climate
adaptation joins mitigation.
National resilience, economic
security, and long-term
competitiveness become
primary drivers. Self-interest
isn’t the enemy, it’s the engine.
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We are here to help

Sustainability reporting needs to play a key role in shaping a companies strategic Vicki \é\figfht .
narrative and tell an engaging and future-facing story. Reporting has to be more \;\Nrtltgg@ r'tet“ e
. . . . . re mne
than just a tick box exercise. It needs to bring value to its readers and creators. - smnett@friendstudio.com
Nina Kefer
fyou are looking to transform the way you report, we'd love to talk. Xlkefilr,@;r'le“dswd'O'Com
. . ex Nichols
hello@friendstudio.com a.nichols@friendstudio.com
Stuart Lambert

stuart@blurred.london
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